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DIY "TOOLKITS"
A DIY fairy house kit that 

provides the user with every-
thing needed to create the 
final product on their own.

EATING WELL MADE EASY
Fresh ingredients, and chef 

designed recipes delivered to 
your door.

78% of all consumers expect to do DIY in 

the year ahead. —Mintel.com

DARBY SMART
DIY kits and supplies that are 

easily ordered and delivered to 
your door.CONNECTION 

TO CRAFT

At some point or another, many of 
us have built something.  Whether as 
simple as a TV cabinet from Target or 
something more complex, construct-
ing it yourself can often be a satisfy-
ing experience. “The act of building 
something, putting your own blood 
and sweat into a physical object, 
seems to imbue it with additional 
value above and beyond its inherent 
quality, which the researchers dub 
the "IKEA effect."”-Psychology To-
day. This instant attachment creates 
a stronger sense of satisfaction and 
empowerment, making DIY a trend 
that continues to grow. 

With handcrafted goods be-
coming more and more popular, 
people feel empowered to take on 
more and experience a connection 
to craft.  With stores like IKEA lead-
ing the way in simple, cost effec-
tive furniture, there seems to be a 

market for taking that a step fur-
ther.  Services such as Plated allow 
for individuals to order a “toolkit” 
essentially of ingredients to exe-
cute a gourmet meal quickly and 
efficiently.  The idea of a “toolkit” 
or starting point is often just 
enough to draw in consumers, but 
not enough to take away creative 
freedom. So where next? Could 
this predominately online trend of 
“toolkits” make the shift towards 
retail?  The experience and hands 
on approach to creating lends it-
self well to the experience retail 
can provide. The tactile connection 
that is experienced in a brick and 
mortar retail environment might 
just be the next natural step in the 
trend that is DIY.  This trend is go-
ing to expand and how it expands is 
up to the partnership that is now 
the customer, product  and design-
er. 

The power to create.

USER EXPERIENCE   »  DIY
Consumer Insight Series

Brought to you by 
Robert Cipollone, Julia Horner, 
Christa Jansen
(robert_cipollone@gensler.com)
(julia_horner@gensler.com)
(christa_jansen@gensler.com)

1 http://www.npr.org/2013/02/06/171177695/why-you-love-that-ikea-table-even-if-its-crooked
2 https://www.etsy.com/listing/197093897/fairy-house-kit-natural-fairy-garden-diy?ref=trending_item
3 https://www.plated.com/
4 http://www.darbysmart.com/
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